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The Kidney Foundation of Canada is targeting the Chinese community for the first time with a campaign that encourages people to sign their donor cards. Justin Poy Media of Toronto adapted one television and one radio PSA for the Chinese market. There are cultural taboos on organ donation in the Chinese market, agency president Justin Poy told Adnews last week. But in Toronto alone there are 350,000 Chinese people, so such a large group of potential donors must be persuaded to take part in the program. The English version of the campaign has been running since mid-February, using radio, print, TV, posters and brochures, created by Kelly Advertising of Toronto.
