June 2, 2001  680 News Interview
ANNCR: 
Now the 680 news national post business report, here’s James Munroe.
JAMES MUNROE: 
There’s a new option out there for smaller business on a tight budget but still want advertising packages that deliver well thought through brand development for there products. Justin Poy is President and Creative Director of the Justin Poy Agency in mid-town Toronto.
JUSTIN POY: 
The agency actually started in 1993 -- focusing as a multi-cultural ad agency, specifically in niche markets. At the time we were doing a lot of multi-cultural advertising for large Canadian companies that wanted to reach specific ethnic markets in Canada. By sort of 1995/1996 we had branched of and focused mainly on high-tech advertising, a lot of our clients came out of California that wanted to reach the Canadian market -- and more recently we have decided to focus on small and medium sized companies. One thing that we noticed about small and medium sized companies is that they like to see prices a lot more controlled when they deal with agency’s  -- very often they are afraid to because they see that the per hour charges and whatnot really add up. I have created a way to deliver high quality strategic services to them that sort of keep the price line in control for smaller companies.
JAMES MUNROE: 
That’s Justin Poy he’s President and Creative Director of The Justin Poy Agency, now the new service is called AdLaCarte it offers packages from $2,000.
