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University of Toronto School of Continuing Studies 
targets Chinese Market
The University of Toronto School of Continuing Studies is set to launch a print ad campaign targeting the Chinese Canadian community. Creative will focus on three major target groups which the School of Continuing Studies feels are most likely to benefit from their programs. These groups include Chinese business people who are under-employed because employers feel that they don’t have practical grasp of Canadian business issues, young Chinese Canadians who wish to specialize their skills or complement their overseas education and retired or semi-retired people who are seeking a form of educational relaxation. Creative and media planning is being handled by JUSTIN POY MEDIA’s Toronto office.
“The School has been, for over 100 years, a window to access the U of T. Our intent has long been to reach out to inform our community and communities that we are here to serve the needs of life-long learners.”

Mary C. Barrie, Director
