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FOR IMMEDIATE RELEASE

1998 AutoShow Targets Chinese Market

TORONTO – THE CANADIAN INTERNATIONAL AUTOSHOW IN TORONTO is launching for the very first time in its 25 Year history a new promotion targeted specifically at the Chinese community. This promotion has been designed to provide a unique opportunity for marketers to reach the Chinese community through a prize giveaway which will be heavily publicized in the Chinese media. In addition to an early bird draw bring held during the first weekend of the AutoShow, the promotion will also consist of an entire prize package to be given away in a final draw on the last day of the show. 
The Chinese community has long been an important market for automobile manufacturers and their respective dealers. The AutoShow is offering this opportunity for marketers to build on existing relationships or create a new relationship with one of Canada’s fastest growing communities.

“The Canadian International AutoShow recognizes the attraction of the automobile to the Chinese community and their propensity to purchase. For 1998, we have decided to make a greater commitment to this market by partnering with Justin Poy Media to create and implement an advertising and promotion campaign with both greater reach and appeal”, states David McClean, Advertising and Promotions Manager.
