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Crystal Springs Taps into the Chinese Market
TORONTO – CRYSTAL SPRINGS, one of Canada’s leading providers of bottled spring and distilled water is making a move to actively market its products towards the Chinese community. The Chinese community, specifically from Hong Kong, has a propensity to drink distilled water and through this campaign, Crystal Springs will send a message out that natural spring water is not only as pure as distilled water, but also tastes better.

The 8-week print campaign, which will run in Ming Pao Daily News will focus on the fact that Crystal Springs water can be used not only as drinking water, but also for all of one’s cooking needs, in addition to highlighting the benefits of consuming natural spring water.

“At Crystal Springs, we saw an enormous opportunity sitting right in front of us. We recognized that our pure distilled water products had a tendency more often than not, to be consumed by the Chinese community.
Our research revealed that the Chinese community was a full extension of our target market-- The family. With that insight, we established a Chinese advertising platform to further educate the Chinese consumer about the benefits and added value of Crystal Springs Natural Spring and Distilled water products.”

Susan P. Van Allen




                                                                      Sales Manager, Home and Office Division
Included as part of the campaign is a “Chinese naming contest”, which will allow readers to enter by suggesting a Chinese name for Crystal Springs. This campaign is designed to demonstrate to the Chinese readers that Crystal Springs not only wants their business, but also wants them to feel like they’re a part of Crystal Springs’ success. The winner will receive a free” room temperature/cold water cooler” and one (1) year’s supply of bottled water, valued at over $650.00. The new Chinese name will be used in all future Chinese advertising when referring to Crystal springs.

Creative and media for this campaign is created by Justin Poy Media of Toronto.
