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New “HoloAd” service from The Justin Poy Agency offers the next generation in Holographic Advertising: 
Full Colour, Smooth Animation, Affordable Deployment

Toronto – THE JUSTIN POY AGENCY of Toronto is launching a new service called “HoloAd”, which offers the leading edge in holographic technology. Aimed primarily at marketers that wish to break through the clutter at the retail level, trade shows and ad impact to permanent or semi-permanent displays, HoloAd uses a new generation of holographic technology that allows products to be depicted in full colour 3D with up to 5 seconds of smooth animation. No power source is required other than spot halogen lighting.
“Typically, holograms have been limited in their application at the advertising level. Our goal is to bring the new generation of holographic imaging to the mainstream, with life-like, full colour 3D images that move smoothly and realistically”, says Justin Poy, President and Creative Director of The Justin Poy Agency.
Not to be confused with lenticulars (which incorporate “flip-style” animation with limited 3D depth), HoloAd’s holograms are not for small-sized or handheld marketing pieces. Instead, they are designed to take the core values of backlit signage, 2D static displays and neon signage one step further. With a 120 degree viewing zone, HoloAd’s holograms far exceed the 60 degree viewing zone of traditional holograms. This means that HoloAd’s holograms grab people’s attention as they approach the display from a wide angle.
HoloAd can accept a number a creative sources for conversion into holograms, including high resolution video files, photographs, digital or conventional illustrations and 3D rendering. No special equipment is needed on the client side, to either create or display HoloAd’s holograms.

